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For most of us,
philanthropy is about
making a donation to
something that matters
to us. That can be our
house of worship, our
alma mater or our
community hospital. Philanthropy
provides a way for us to express
gratitude, to support what is near and
dear to our hearts. It becomes the
power to unite us. Coming together
through generosity is healing.
All of us at UnityPoint Health work hard
to provide the best experience for
those who choose us for their care.
And that includes every patient, every
guest and every team member. We
know it’s working because you tell us
it is. We have countless conversations,
testimonials and gifts from so many
of you saying thank you, that what we
do truly matters. You want to be a part
of something bigger, something that
helps to unite us as a community.
We want to make it easy for you to
share your stories and your gratitude.
If you’re in the hospital, please feel
free to share your story while leaders
are rounding with you. We also have
brochures that are available for you to
complete and send to us. Or you can
ask to speak with someone from our
Foundation. Stories of healing help
to inspire others to share their own
stories, their talents and at times, their
financial support.
Connecting with each other is inspiring
and we look forward to hearing your
story. Please reach out to our Foundation
team at (712) 279-3900. We’re waiting
for your call.

BLANKETS ADD
COMFORT DURING
HOSPITAL STAY
Each blanket comes with a story.
Grandma gets a blanket with dogs on it
because she loves her puppy at home.
Uncle receives one with an American flag
because he is a veteran. Mom cherishes
her blanket because it reminds her of the
garden at her home.
Comfort care blankets are special touches of love and
kindness given to hospice and comfort care patients
at UnityPoint Health® – St. Luke’s. They are distributed
by the St. Luke’s chaplains throughout the hospital.
The chaplains provide a blanket to about 250
people each year, and the program has distributed
more than 1,750 blankets since it started.
Each blanket is made with love by volunteer groups — churches, women’s groups,
Boy Scouts, students – or by St. Luke’s volunteers. They’re also donated by families,
many of whom were touched when a loved one received a blanket during their
own stay. Donors also contribute to the program, sometimes to say thank you, and
sometimes to pay the kindness forward. The program uses more than $5,000 worth
of fabric each year, in a variety of patterns.
Chaplain Janell Norton recently worked with her church youth group to make the
tie blankets for the hospital. The group likes to know that they are doing something
for someone in a very real way. The blankets provide a sense of well-being and
warmth to Siouxlanders, and lets them know that people throughout the
community care about them. It’s a special feeling, Chaplain Janell said.
Chaplains talk to each patient or family so that the blanket reflects the individual’s
passions and personality.
“We want each patient to feel special and understood,” Chaplain Janell said.
Patients are very appreciative, Chaplain Janell said. The chaplains often receive
letters of thanks, and hear stories from families about the blanket’s impact on their
loved ones.

In good health,

Chaplains put together “tying parties” twice each year to organize volunteers to
create the blankets in a St. Luke’s meeting room. Please email Chaplain Janell if
you are interested in participating, Janell.Norton2@unitypoint.org

Susan Unger, President
UnityPoint Health – St. Luke’s Foundation

Upcoming
Events

May 10
St. Luke’s College
Graduation

July 25
Miracle
Treat Day

July 29
Annual Golf
Invitational

August 19-30
Ride for Miracles

KEEPING FAMILIES CLOSE
A new family kitchen in the pediatric unit at UnityPoint Health
– St. Luke’s is keeping families closer to their little ones.
Thanks to an idea and significant funding from Ronald
McDonald House Charities-Siouxland and additional funding
from St. Luke’s Children’s Miracle Network, families now don’t
have to go far from their child’s beside for a comforting meal.
The new family kitchen was dedicated and opened to guests
on March 1st. Ronald McDonald House volunteers make
healthy lunches that are delivered 3-4 times per week. The
house also provides snacks, beverages, appliances and a
place of quiet respite around-the-clock.
The newest kitchen underwent a complete renovation with
new flooring, appliances, seating, ADA-compliant cabinetry
and artwork. Thanks to community donors SCHEELS,
Mohawk Flooring, Office Elements, The Ireland Family, Moore
Brothers painting and La-Z-Boy for their contributions to
make this a comfortable space.
This is the second Ronald McDonald House Family Kitchen
at the hospital. The first one was opened in 2005 on the
hospital’s third floor, just outside the Neonatal Intensive Care

Unit. These kitchens save families time and money when
their child is hospitalized. Most importantly, when parents
can nourish their bodies and minds they are able to be
the best provider and caregiver for their child and provide
more comfort at the bedside.

CORPORATE COMMITMENTS
CHANGING LOCAL LIVES
There are more than 80 companies
nationwide who serve as corporate
partners for Children’s Miracle Network
Hospitals; they have committed to
making CMN one of their charities of
choice with proceeds benefitting their
local CMN hospital.
In 2018, St. Luke’s Children’s Miracle
Network raised over $185,000 through
CMN’s Corporate Partner program, an
18% increase over 2017.
The first quarter of 2019 indicates that
trend is likely to continue locally. In its
first five years as a CMN Corporate
Partner, Casey’s General Stores has
fundraised locally during the month of
February by asking their loyal customers
to purchase a CMN balloon icon for $1.
In February 2019, their annual campaign
shifted from a balloon icon campaign,
which raised just over $37,000 for
St. Luke’s CMN in 2018, and opted for
a Round-Up Campaign. A Round-Up
Campaign encourages customers to
round up their purchase to the next
dollar to benefit sick and injured kids.
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This year’s Round-Up Campaign
raised $70,500 locally.
The trend of shifting for bigger
philanthropic results is also evident
in CMN’s upcoming campaign
with Walmart and Sam’s Club. After
feedback from their associates and
challenging campaigns during
hurricane seasons, Walmart and
Sam’s Club are changing the
dates or their CMN campaign this
year. They will be raising funds for
Children’s Miracle Network Hospitals
June 10 to July 7. Summer is a hightraffic time for their stores; this raises
the possibility that Walmart-Sam’s
Club campaign for our hospital
could easily top $87,700 this year.
St. Luke’s Children’s Miracle Network
is grateful for the opportunity to
partner with engaged corporations
at both a national and local level.
They are a key element to keeping
out “Network” strong.

To opt out of receiving our
Impact Report, please contact
Susan Unger at (712) 279-3903.
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